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Hyundai Teams Up With Maroon 5 to Showcase Its Brand Campaign 

Anthem for the Upcoming 2018 FIFA World Cup Russia™ 

 
• Hyundai teams up with multi-platinum GRAMMY Award winning band Maroon 5 to pay 

tribute to reggae legend Bob Marley 

• Hyundai to spread message of joy and positivity: ‘Hyundai exists to enhance everyday 
lives with quality time’ 

• Partnership with Maroon 5 allows Hyundai to deliver a more innovative customer brand 
experience 

 

Hyundai Motor, the Official Partner of the 2018 FIFA World Cup Russia™, has enlisted multi-

platinum GRAMMY Award winning band Maroon 5 to record a version of Bob Marley & The Wailers 

iconic feel-good anthem ‘Three Little Birds’. Through the song, Hyundai will communicate that its 

smart technology means consumers can forget their worries and enjoy a positive driving 

experience both in and out of the car. 

 

The new campaign will launch for the first time at the 2018 FIFA World Cup Russia™ with a new 

television advertising campaign. In addition, a music video has been created by Grammy award 

winning director Joseph Kahn featuring Hyundai’s new fuel cell electric NEXO model.  

 

The television advert, which highlights Hyundai’s smart technology will be broadcast during the 

2018 FIFA WORLD CUP RUSSIA ™. It was shot against a football stadium backdrop and shows the 

band performing their version of Three Little Birds. 

 

The smart technology that features in the commercial incudes Forward Collision Avoidance Assist 

which prevents a driver bumping in to a bus outside the football stadium and Safe Exit Assist which 

automatically locks the doors when trying to opening them in order to secure passenger safety in 

vehicle.  

 

Automotive manufacturers are making more safety features available in a bid to aid more 

convenient driving. To celebrate and embrace these changes, Hyundai has launched a new 

campaign for 2018 to communicate its brand messaging. 

 

The music video was shot in a reggae designed world created to showcase the soul of a Maroon 5 

performance. The silhouettes of the band are formed from natural materials including wood, stone, 

feathers and jewels, intercut with male and female reggae dancers bringing energy to the music.  
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The dancer’s bodies are then transformed into hundreds of miniature models of Hyundai’s new fuel 

cell electric NEXO, driving in time to the beat, before being defined by beams of headlights 

illuminating their figures against a darkened background. 

 

Maroon 5 said: “Bob Marley is one of the greatest artists in the history of music, he is truly a genius, 

so we were excited to be given the opportunity to cover ‘Three Little Birds” for Hyundai’s new 

campaign.”  

 

With its laid back, positive vibes, Three Little Birds is the perfect song to encourage football fans to 

focus on the tournament as a whole; embracing it as a celebration of sport, rather than 

experiencing the highs and lows of each match.  

 

Head of Marketing Division, Hyundai Motor Company, Minsoo Kim said: “Hyundai has a long-

standing history in football as a proud sponsor of FIFA since 1999.  Hyundai’s endless efforts to 

elevate its brand are to be smart and more innovative in the future. For the 2018 FIFA World Cup 

Russia ™ Maroon 5’s modern take on Three Little Birds tells people to forget their worries; reflecting 

Hyundai’s new ‘Hyundai exists to enhance everyday lives with quality time’ campaign, which 

informs customers about using our smart technology to keep safe and worry free while on the 

roads.”  

 

This year, as well as working with Maroon 5 to release Three Little Birds, Hyundai has also created 

the ‘FIFA World Football Museum’ exploring the history of football and fan culture for fans. There 

are also a number of exciting competitions throughout the tournament that fans can enter to win 

amazing prizes, including: ‘Hyundai Cheering Stadium’, ‘Be There With Hyundai’, ‘Hyundai 

Predictor’ and ‘Hyundai Goal of the Tournament’. For more information on each competition and 

how to enter, visit worldcup.hyundai.com. 

 

Watch Maroon 5’s version of Three Little Birds directed by for Hyundai here. 

 

- TV Commercial (Full):  https://youtu.be/-E-c7ta67-M   

- Music Video (Maroon5’s Youtube Channel):  https://youtu.be/mUYsp5baMXo  

- Behind the Scene:  https://youtu.be/jPKBoR7sx6w   

- Commentary:  https://youtu.be/9NHiwjQx8sY   

- Hyundai Santa Fe (30s):  https://youtu.be/xUbdDk2rRZo   

- Hyundai Kona (30s):  https://youtu.be/OGi1AqxlKIs 

 

 

* * * 
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A disposizione dei media per domande redazionali  

Nicholas Blattner, tel.: +41 44 816 43 45; fax: +41 44 816 43 09; e-mail: nicholas.blattner@hyundai.ch  

I comunicati stampa e le immagini possono essere visionati e/o scaricati sul sito destinato ai media di 

Hyundai all'indirizzo: https://www.news.hyundai.ch. 
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